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PLAP 3500: CAMPAIGNS AND ELECTIONS 
 
 

Instructor: Boris Heersink (bsh3uf@virginia.edu) 
Summer Session II: June 13 – July 9, 2015 

Mo-Fri, 1:00 PM – 3:15 PM 
Location: Gibson 341 

Office Hours: by appointment 
 
 
 

Course Description 
 
Course Aims: In a representative democracy, elections are the most important and direct 
opportunity for citizens to influence the kind of policies their government will enact in 
their name. Yet, what elections look like, and how candidates and parties aim to persuade 
voters to turn out and vote for them has changed dramatically over time. Additionally, 
within political science literature major disagreements exist as to how campaigns and 
elections as political institutions influence electoral outcomes.  
 
With the 2016 presidential election ongoing – and already one of the most peculiar 
elections in modern American history - this course aims to provide students with an 
understanding both of how elections and campaigns have changed over time, as well as 
how political scientists try to measure the impact of campaigns on voting behavior. The 
goal is to help you understand how the design of political institutions influences electoral 
outcomes, and to familiarize you with the different views that exist within political science 
as to the influence of campaigns on voting behavior. Combined, this course should provide 
you with tools to better understand elections and campaigns as they occur in real time. 

 
Basic Rules: During class all students are expected to participate actively - meaning you 
should be answering and raising questions, and participating fully in the discussion. Your 
physical attendance in the classroom alone does not result in a high participation grade. You 
should make sure that you come to class having read all the readings for that day, and 
you should participate actively in our discussion every day.  
 
To create an atmosphere in which all students feel comfortable participating and have the 
ability to achieve their full potential, civility during the discussions is vital. During our 
conversations we will talk about day to day politics – especially the ongoing election 
campaign - and it is very much possible that you will find yourself disagreeing strongly with 
points put forward by your fellow students (and they with you). While you should absolutely 
feel free to challenge other students, it is crucial that you should be respectful of others' 
opinions and positions (and expect the same of your fellow students towards you). 
 
Absences: If for some reason you cannot be present for understandable reasons (illness, 
personal circumstances clearly beyond your control, etc.) you should contact me about that 
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as soon as possible (if at all possible, before the start of class). Unexcused absences will result 
in a lowering of your participation grade, so make sure that if you are absent for an 
acceptable reason you inform me about it. 
 
Office Hours: Since we meet daily I will not hold regularly scheduled office hours. However, I 
can easily meet before or after class if you want to discuss something. If you want to schedule 
a meeting, or if you have question, you should feel free to email me and I will try to get back 
to you as soon as possible.  
 
Grade: Your grade will be based on participation in class (35%), a midterm (20%), a final 
(25%) and a research design (20%).  
 
The midterm and final will both follow the same format: both are open book and open note 
take-home exams, for which you will have 24 hours. The exams will be distributed through 
Collab. The questions will be open ended essay questions and are focused on a general 
understanding of the arguments put forward in the readings rather than your ability to recall 
minor details. Most of the questions will require you to make connections between different 
readings we’ve read.  
 
The research design will exist of a 2-3 page proposed research project engaging a specific 
puzzle regarding American campaigns and elections in relation to the readings you will read 
in this course. You will be expected to provide me with a basic description of your research 
topic in class on June 30. On July 6 we will workshop your proposal in class – you will need 
to submit a draft version of the full proposal to your fellow students the night before. The 
proposal itself must submitted on July 7 in two versions: a PDF file on Collab and a hard-copy 
version in class. Specific guidelines regarding the components of the research design will be 
distributed after the midterm. While doing the readings keep your eye open for a topic you 
might be interested expanding on for this assignment. 
 
Participation is a considerable part of your final grade. Since we will be meeting daily in a 
relatively small group, it is important that you actively participate in the discussion. It is 
therefore important that (1) you make sure you have thoroughly read all readings assigned 
for each day and (2) you actively participate in the discussion. Our group is small enough 
that everybody has a chance (and, therefore, will be expected) to take part in the 
conversation every day. 
 
Grade Complaints: Your performance in this course (on the exams, the research design, and 
your participation) will be graded in comparison to your fellow students as well as 
predetermined expectations. This means that the grade you earn should be a fair 
representation of how you have performed in comparison both to my general expectations 
of all participants as well as your fellow classmates' work in this course. It is possible that 
you may be unhappy with a grade, and believe that it should be adapted. Should you want to 
challenge your grade, please email me to set up an appointment and bring with you the copy 
of your exam or assignment and a written description (approximately half a page) of why 
you believe your grade does not accurately represent your work. We will subsequently 
discuss your work and I will assess whether I believe your grade should be changed. 
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Honor Code: All assignments in this course fall under the University of Virginia’s honor code. 
Any violation (including, but not limited to, cheating on exams, and plagiarism) will result in 
the student being held accountable to the full extent of university guidelines. 
  
Note: If you or someone you know is struggling with gender, sexual, or domestic violence, 
there are many community and University of Virginia resources available. The Office of the 
Dean of Students: 434- 924-7133 (or after hours and weekends 434-924-7166 for the 
University Police Department; ask them to refer the issue to the Dean on Call), Sexual Assault 
Resources Agency (SARA) hotline: 434-977-7273 (24/7), Shelter for Help in Emergency 
(SHE) hotline: 434-293-8509 (24/7), and UVA Women's Center: 435-982- 2361. If you prefer 
to speak anonymously and confidentially over the phone to UVa student volunteers, call 
Madison House's HELP Line (24/7): 434-295-8255. 
 
 

Course Materials 
 
Nearly all readings for this course will be made available online through Collab. The only 
exception concerns: 
 
John Sides, Daron Shaw, Matt Grossmann, and Keena Lipsitz, Campaigns & Elections: Rules, 
Reality, Strategy, Choice (New York: W.W. Norton & Company, Inc., 2015, 2nd edition).  
 
The Sides et al book provides an important basis to help you understand the other 
scholarly work we will read. The book will be available at the UVA bookstore. The 1st 
edition is easily available online for a lower cost – I expect the difference to be minimal, 
however I will be using the 2nd edition for class preparation and for writing the exam 
questions. 
 
 

Course Syllabus 
 
 
Monday, June 13 
 
 Topic: Introduction 
  

Readings: 
  

No readings. 
 

 
Tuesday, June 14 
 
 Topic: Presidential Elections as Political Institutions 
  



4 
 

Readings: 
 
 Sides et. al, Campaigns & Elections, Chapters 1, 2, and 9.  
 

Constitution of the United States.  
  
  
Wednesday, June 15 

 
Topic: Presidential Elections as Historical Institutions 

  
Readings: 

   
 Sides et. al, Campaigns & Elections, Chapter 3. 

 
Jack H. Nagel, “The Burr Dilemma in Approval Voting,” Journal of Politics vol. 69, no. 
1 (2007) 43-58. 
 
Richard Bensel, “The American Ballot Box: Law, Identity, and the Polling Place in the 
Mid-Nineteenth Century,” Studies in American Political Development vol. 17 (Spring 
2003) 1-27. 

 
 
Thursday, June 16 
 

Topic: Voting: Who Gets to Vote? And Why Do We Bother? 
  

Readings: 
 
 Sides et al, Campaigns and Elections, Chapter 12. 
 

Richard M. Valelly, “How Suffrage Politics Made, and Makes, America,” in Richard M. 
Valelly, Suzanne Mettler, and Robert Lieberman (eds), The Oxford Handbook of 
American Political Development (forthcoming). 

 
Keith Dowding, “Is it Rational to Vote? Five Types of Answer and a Suggestion,” 
British Journal of Politics & International Relations vol. 7, no. 3 (August 2005) 442-
459. 

 
 
Friday, June 17 
 

Topic: Theories of Vote Choice 
  

Readings: 
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 Sides et al, Campaigns & Elections, Chapter 13. 
 

Anthony Downs, An Economic Theory of Democracy (New York: Harper & Row, 
1957) Chapter 8, p. 114-122. [Note: The PDF of this reading consists of several 
chapters of the book, you only need to read the specified pages!]  

 
Larry M. Bartels, “The Study of Electoral Behavior” in Jan E. Leighley (Ed.) The 
Oxford Handbook of American Elections and Political Behavior (Oxford: Oxford 
University Press, 2010) p. 239-261. 

  
 
Monday, June 20 
 

Topic: The Fundamentals 
  

Readings: 
  

[Note: The last three readings are short articles published in October 2012 in the 
political science journal PS predicting the outcome of the 2012 presidential election. 
Scan those readings briefly to get a sense of what the authors expected the election 
results to look like.] 

 
John Sides and Lynn Vavreck, The Gamble: Choice and Chance in the 2012 
Presidential Election (Princeton: Princeton University Press, 2013) Chapters 1, 5, 
and 7.   
 
Douglas A. Hibbs, “Obama’s Reelection Prospects Under ‘Bread and Peace’ Voting in 
the 2012 US Presidential Election” PS: Political Science & Politics vol. 25 no. 4 (2012), 
635-639. 
 
Thomas N. Holbrook, “Incumbency, National Conditions, and the 2012 Presidential 
Election” PS: Political Science & Politics vol. 25 no. 4 (2012), 640-643. 
 
Alfred G. Cuzan, “Forecasting the 2012 Presidential Election with the Fiscal Model” 
PS: Political Science & Politics vol. 25 no. 4 (2012), 648-650. 
 

 
Tuesday, June 21 
 

Topic: How Campaigns Might Matter 
 

 Readings: 
  
 Sides et al, Campaigns & Elections, Chapter 5. 
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Daron R. Shaw, The Race to 270: The Electoral College and the Campaign Strategies of 
2000 and 2004 (Chicago: University of Chicago Press, 2006) Chapters 3 and 5.  

 
 
Wednesday, June 22 
 
 Topic:  Presidential Primaries: Does the Party Decide? 
 
 Readings: 
  

Larry M. Bartels, “Candidate Choice and the Dynamics of the Presidential 
Nominating Process,” American Journal of Political Science, vol. 31, no. 1 (February 
1987) p. 1-30. 
 
Marty Cohen, David Karol, Hans Noel, and John Zaller, The Party Decides: Presidential 
Nominations Before and After Reform (Chicago: University of Chicago Press, 2008) 
Chapter 7. 
 
Jonathan Chait, “If Trump Wins, Do Parties Still Decide Their Nominees?” New York 
Magazine (January 29, 2016). 

 
 
Thursday, June 23 
 

Topic: Parties and Party Brands  
  

Readings: 
 
 Sides et al, Campaigns & Elections, Chapter 6. 
  

Jeffrey D. Grynaviski, Partisan Bonds: Political Reputations and Legislative 
Accountability (Cambridge: Cambridge University Press, 2013) Chapter 2.  
 
Daniel M. Butler and Eleanor Neff Powell, “Understanding the Party Brand: 
Experimental Evidence on the Role of Valence,” Journal of Politics vol. 76, no. 2 
(2014) 492-505.  

 
  
Friday, June 24 
 

Topic: Midterm Exam 
  

Readings: No readings. 
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Assignment Details: The midterm exam is take-home and open book/notes, and will 
be made available on Collab. You will have 24 hours to finish the exam and submit it 
to Collab from the moment it becomes available. 

 
 
Monday, June 27 
 

Topic: Get Out The Vote  
 Readings: 
 

Alan Gerber and Donald Green, “The Effects of Personal Canvassing, Telephone Calls, 
and Direct Mail on Voter Turnout: A Field Experiment,” American Political Science 
Review vol. 94 (2000) 653-663. 
 
David Nickerson, “Do Voter Registration Drives Increase Participation? For Whom 
and When?” Journal of Politics vol. 77 (2015) p. 88-101.  

 
Aaron C. Weinschenk, “Campaign Field Offices and Voter Mobilization in 2012,” 
Presidential Studies Quarterly vol. 45, no. 3 (2015) 573-580. 

 
 
Tuesday, June 28 
 
 

Topic: Do Presidential Debates Matter? 
  

Readings: 
  

James N. Druckman, “The Power of Television Images: The First Kennedy-Nixon 
Debate Revisited,” Journal of Politics vol. 65, no. 2 (2003) 559-571. 
 
Mark Halperin and John Heileman, Double Down: Game Change 2012 (New York: The 
Penguin Press, 2013) Chapter 21.   
 
Robert S. Erikson and Christopher Wlezien, The Timeline of Presidential Elections: 
How Campaigns Do (And Do Not) Matter (Chicago: University of Chicago Press, 
2012) p. 79-81. [Note: The PDF of this reading consists of the full chapter, you only 
need to read the specified pages!]  
  
John Sides and Lynn Vavreck, The Gamble, p. 155-164.  

 
 
Wednesday, June 29 
 
 

Topic: Media and Elections 
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 Readings: 
 
 Sides et al, Campaigns and Elections, Chapter 8. 
 

Shanto Iyengar, Helmut Norpoth, and Kyu S. Hahn, “Consumer Demand for Election 
News: The Horse Race Sells,” Journal of Politics vol. 66, no. 1 (2004) 157-175. 

 
John Geer, “The News Media and the Rise of Negativity in Presidential Campaigns,” 
PS: Political Science and Politics, vol. 45, no. 3 (2012) 422-427. 

 
 
Thursday, June 30 
 
 

Topic: Campaign Ads 
 Readings: 
  

Darrell M. West, Air Wars: Television Advertising and Social Media in Election 
Campaigns, 1952-2012 (CQ Press, 2013, 6th edition) Chapter 1. 
 
Erika Franklin Fowler, Michael M. Franz, and Travis N. Ridout, Political Advertising 
in the United States (Westview Press, 2016) Chapter 5. 

  
Ted Brader, “Striking a Responsive Chord: How Political Ads Motivate and Persuade 
Voters by Appealing to Emotions,” American Journal of Political Science vol. 49, no. 2 
(2005) 388-405. 

  
 
Friday, July 1 
 
 Topic: Voting and Natural Disasters 
 Readings: 
 

Christopher H. Achen and Larry M. Bartels, “Blind Retrospection: Why Shark Attacks 
Are Bad for Democracy,” working paper (2013). 

 
John T. Gasper and Andrew Reeves, “Make it Rain? Retrospection and the Attentive 
Electorate in the Context of Natural Disasters,” American Journal of Political Science 
vol. 55, no. 2 (2011) 340-355. 
 
Neil Malhotra and Alexander G. Kuo, “Attributing Blame: The Public’s Response to 
Hurricane Katrina,” The Journal of Politics vol. 70, no. 1 (2008) 120-135. 

  
 
Monday, July 4 
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Topic: Independence Day – No Class 
  

Readings: No Readings. 
 
 
Tuesday, July 5 
 

Topic: The Presidential and Vice Presidential Home State Advantage 
 
Readings: 

 
Michael S. Lewis-Beck and Tom W. Rice, “Localism in Presidential Elections: The 
Home State Advantage,” American Journal of Political Science, vol. 27, no. 3 (1983) 
548-556.  

 
Christopher J. Devine and Kyle C. Kopko, “The Vice Presidential Home State 
Advantage Reconsidered: Analyzing the Interactive Effect of Home State Population 
and Political Experience,” Presidential Studies Quarterly vol. 41, no. 1 (2011) 1-17. 

 
Boris Heersink and Brenton D. Peterson, “Measuring the Vice Presidential Home 
State Advantage with Synthetic Controls,” American Politics Research vol. 44, no. 4 
(2016) 734-763.  

 
 
Wednesday, July 6 
 

Topic: Research design workshop 
  

Readings: No readings. 
 
Assignment Details: In class we will workshop your research designs. You will be 
split up in groups and must share a first, complete, draft of your design with your 
group members the night before. For class, prepare comments on the research 
designs of each of your group members. 

 
 
Thursday, July 7 
 

Topic: Movie Day / Research design due in class 
  

Readings: No readings. 
 
Assignment Details: Hand in a hard-copy of your updated research design at the 
beginning of class. 
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Friday, July 8 
 

Topic: Final Exam 
  

Readings: No readings. 
 
Assignment Details: The final exam is take-home and open book/notes, and will be 
made available on Collab. You will have 24 hours to finish the exam from the 
moment it becomes available. 

  
 
 


